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of their lives in any way they can."

Faith Popcorn, the consumer
trends oracle, said that, “In the al-
termath of 9/11, people want to feel

This may be particularly true, she
added, ol “people who think they
can't do anything real — who are
completely balflled if their clothes
dryer doesn't work and who don‘t
even think to check that it's plugged
i

*“This is not about saving money,"”
Ms. Popcorn said. *' For people, espe-
cially those who have been used to
having things done for them, it's
mum in control of your situn-

Nuutotvhld:tlmlm Ms. McE-
voy, who sees as her mission the
lifting of the Martha Stewart vision
to an exalted plane. Bul Ms. McEvoy,
who has spent months decorating the
shell-pink walls of her country house
with large pressed leaves that she
scavenged from some nearby brush,
concedes that “sometimes | feel like
Marie  Antoinette-goes-hunting-for-
pine cones.**

A few socialites and celebrities
have taken to flaunting' achieve-
mients that in other times would have
marked them as dowdy. Taking a
cue, perhaps, rom Marlene Dietrich,
who famously baked birthday cakes
for her celebrated friends, Julia Rob-
erts announces In print that she
cleans her own house, cooks and
knits. Nicole Kidman describes
blending her own Iragrance from a
private stash of essential oils. And
Carolyne Roehm, the fashion design-
er who reinvented hersell as a deco-
rating maven, has turned her hand to
pine-cone chandeliers.

Ms. McEvoy recently assigned Ms.
Roehm to write a monthly column in
House Beautiful. Let Martha tell her
readers how to make a fetching slip-
cover, Ms. Rochm gives do-it-your-
sell chic a distinct patrician spin,

pin on storyboards
that would put Billy Baldwin to
shame.

Ms. Roehm says the amateur
movement stems at least in part
from the desire of a nervous monied
class to live a simpler, more authen-
tic life. *'1 think when you are chal-
lenged and threatened, you tend to
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A hybrid of amateurism and its
close cousin, customization, do-it-
ynurhll"l new upmarket status has

its own mini-marketing
lrud Among its chiel proponents is
the British perfumer Jo Malone. In
her siores and in her literature, Ms.
Malone encourages cusiomers (o
blend their own scents, adapting lor-
mulas [rom the company's elaborate
h‘llrincl charts.

“Creating a perfume gives people
charge and a sense of connoisseur-
ship,” Ms. Malone said. "It allows
the Individual a chance to be an
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Read the full text article here!
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artist, but in a very controlied way '
Her upscale American customers
have responded eagerly, queuing up
for a chance to play chemist at Ms.
Malone's shop in Bergdor! Goodman
and at her new Manhattan fMagship
on Park Avenue South.

In the world of high-end fashion,
the Japanese designer lssey Miyake
has entered the feld with A Plece Of
Cloth (known by its acronym A-
POC), a collection of men's and
women's clothing designed to be al-
tered by the wearer al home. The
line will be in Mr. Miyake's new
TriBeCa store late this month.

Publications that cater to the afflu-
ent hip are infused with the new
upscale can=do spirit. In its current
issue, Jalouse, a style primer for the
fashion v foliows & feature
on Jennifer Lopez's showgirl hair
with a spread that tells readers how
to achieve J-Lo's highlights at home.
Spruce, the fashion spinolf of Wallpa-
per, the strenuously trendy
magazine, has taken a similar tack,
providing sewing patterns for trou-
sers, a skirt and a cap in its premier
Issue in September.

Home sewing and the needle arts
are thriving in these jittery times. As
Susan Brandt, director of communi-
cations at the Hobby Indusiry Asso-
clation, said in an interview on

“In the wake of 9/11," Ms. Meyrich
said, “people are ing to re-
amine themselves. are re-
what is important to them,
hat was important to their grand-
parents, and w raditions the

Wednesday: “We are an industry
people go to in times of trouble. They
take solace in staying busy and doing
things with their hands.™ s
Alluding to the collapse of the dot-
com economy, Lauren Goodman
writes in the November Jal “u
technology won't take care of me,

:ul umhl':::;h are going to bring forward to the
Faith Popcorn, the trends ext generation. ‘‘After & she

pointed out, ““what are you go
pass down to your daughter
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oracle. And in control.

I'm going straight to the hearth of
:Mdnmml:lmlomlﬂunm_ﬂdl
Into a more fecund new age.'” Ms.
mmnumm

A visitor to the Web slte of a Man-
hattan sewing school, Sew Fast Sew
asy, confided late last month that
needlework had helped her cope
since the World Trade Center attack.
The woman, identified only as
Vanessa, said, ""After making mys
sew this week (I made
felt so much better and find thepajn
Mm_
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Stitch & Bitch Cafe
Sewing Craft Class Article
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